
Challenge
• ROHTO Eye Drops looking to build its online 

community and fan base by having devoted fans 
help spread the brand benefits

• Combine lifestyle/party fans with beauty/fashion 
fans (ROHTO as makeup tool for white eyes)

Approach
• ChatteRL&A created a new, official Facebook page, 

building messaging, content and interactive 
elements from the ground up

• Highly targeted outreach to generate awareness and 
“fans” in multiple demographic categories

• Tap into fan groups that already exist in this space
• Re-market positive media coverage and blog reviews 

to fans
• Create a real community so when people visit the 

page, it feels “alive” and something they want to be 
a part of

Results
• Launched in late May 2009, 3,500+ fans in just a few 

months time
• 50% “fan” rate with targeted outreach with key 

messages
• More than 300 page views per day
• Community center with active fan wall postings and 

comments that generate real conversation about 
brand benefits

• Unprecedented brand affinity
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